




 
TWO STEPS INTO THE NEW WORLD 
Times have changed. Today, the future of cosmetics and indeed of other sectors, resonates with
sustainability. Are we talking about survival, awareness or resistance to these new times? 
Maybe it’s a question of all three, but what is certain, is that the planet is grateful for this everyday
awareness. 



This revelation about the world has given strength to the value of truth and to an immediate 
change of pace, in action, and choice. Today, companies operating in the beauty sector, are 
especially striving to meet the needs of Millennials and Generation Z. These two demographics are 
demanding changes in cosmetics and commitment to resolving the most urgent of problems that 
plague society today. Topics of interest include, crisis of confidence, honesty, transparency, 
discrimination and the environment, to name but a few. 
CARBONWAVE BRAND ACTIVISM 
What is this all about? The culture of forward thinking companies, is responding with brand 
activism, impacting the whole supply chain from the search for raw materials, to their formulation 
and the final product on display for sale. 
This is not an idealism in the spirit of public figures like Greta Thunberg but clear thinking, about 
how choices made today can have a staggering impact on creation, its structure and on inter-
personal relationships. 

Looking after the environment and clients’ needs ethically, is what wins and earns credibility and 
reaps benefits for companies like Carbonwave. Carbonwave is the world leading developer of 
ultra-regenerative biomaterials that are plant-based and derived from seaweed. Today, 
Bregaglio, sharing in Carbonwave’s values, is the distributor for Italy. 
From the outset, this young and innovative company immediately struck us because it is a lateral 
thinking modern crusader, transforming a problem (the excessive growth of Sargassum seaweed) 
into an opportunity, with a positive impact on the planet. Even the company’s name, Carbonwave, 
contains a message, being part of a new wave of companies that build economies for the next 
generation, based on a regenerative relationship with our oceans. 

FROM THE OCEAN COME SOLUTIONS: SEABALANCE EMULSIFIERS 
Deforestation and water pollution have significantly increased a nutrient runoff. A rise in sea 
temperatures has created the ideal conditions for the biggest boom in seaweed growth with an 
unfortunate side effect. Ecosytems are being suffocated and coastal communities are in crisis. 
Cries for help from the sea haven’t gone unheard and a solution has been identified. As a result of 
the unrestrained growth of seaweed, SeaBalance, broad-spectrum natural emulsifiers based on 
Sargassum for oil-in-water (O/W) cosmetic applications have been conceived. High performing 
ecofriendly, extracted through a completely natural patented process, free from PEG, non-toxic 
and COSMOS approved, these emulsifiers are also easy to use in formulations, in either hot or cold 
processes. 
THE SECOND LIFE OF SARGASSUM IS BETTER THAN THE FIRST! 
Once Sargassum, becomes waste, it gets washed up along the coast, having a detrimental impact 
on the fauna and ecosystem (for example: turtles cannot nest for long periods in close proximity 
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because when the seaweed decomposes it releases methane and hydrogen sulfide) but there is

good news, and it is just round the corner, thanks to Carbonwave’s foresight. 

This seaweed doesn’t need land or in fact anything else to grow. It is a regenerative and adaptive 
plant-based source. 
From waste material it becomes a unique raw material for cosmetics, able to restore soils and 
oceans, eliminate micro-plastic waste and achieve carbon neutrality. 
Where something ends, something else begins. 

CONCLUSIONS: OCEANIC PERSPECTIVES 
The planet as a place of experimentation to be safeguarded through action, creation, 
consumption and growth. The life of a living being, as the philosopher Emanuele Coccia writes, 
doesn’t begin with its own birth. Being born means inheriting a life already lived, we just have to 
give it a new look, and develop it, or look after it like Carbonwave has done with Seabalance 
emulsifiers. 
The power of raw material trendsetters, so on point with current times, is not only to manage 
client involvement, but to co-create an enriched world where environmental social responsibility 
is the new norm. 

Will this be the new luxury in cosmetics? 
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