


THE WAY OF WATER

The environmental emergency, geo-political
crises and wars seem to have suddenly
brought the world in which we live to its
knees, supporting the conviction that there
are unexplored places yet to be colonised. In
this upheaval of a panorama made up of a
land cosmos and a universe of water,
humanity finds itself at a crossroads. The
choice is between survival on a planet with its
post-apocalyptic and dystopian reality much
like a cyber-game, or on Hydropolis that rises
up in the middle of the ocean. Is the prophecy
of the film READY PLAYER ONE fantasy or
reality?
‘’In the year 2045 pollution and
overpopulation destroyed life on Earth and
many cities were reduced to shantytowns. As a
way out, people immerse themselves in the
virtual world of OASIS where they work, learn
and have fun ’’ 
The future therefore, includes technology and
science but it is the ‘submerged’ that is the
true novelty, paving the way to an alternative
existence. After all, the rise in sea levels
caused by global warming and the melting of
the ice caps, is tangible: water, as another life,
is already here.
Coolhunting laboratory, the Bregaglio
Observatory, in its analysis of the zeigeist has
descended into the abyss and found
inspiration for Making Cosmetics 23

THE SUBMERGED, A CHALLENGE FOR SURVIVAL 
Dive in and explore the ‘submerged’… Mutate in
appearance and thought, to adapt your body and vision of
beauty to new rhythms, rediscovering innate abilities and
ancient wisdoms in order to survive. This is a meta-
surrealism that on Earth has once again caught the
attention of the Observatory through different signals: the
hair at the Pucci show, the outfits in the sensory seas
collection from Iris Van Herpen and the film ‘Luca’ from
Pixar where water is the main theme, able to blur the
confines between those that are human and those that are
not. More precisely, it is the vibrant and fluid colours, like
those in the installation at the Louis Vuitton store in Tokyo,
that restore a desire to dream, under the guidance of a
Jellyfish, sea creature and archetype of our time

THE JELLYFISH, ARCHETYPE IN THE ZEITGEIST 
The jellyfish serves as Bregaglio’s intuition for future
cosmetic trends, proving itself to be a powerful
archetype that reflects the emotions associated with
the world’s current mood:
• The vunerability of Humanity A jellyfish has
poisonous tentacles and represents a danger for
anyone who comes into contact with it. This functions
as a symbol of humanity’s vulnerability when faced
with unpredictable threats, like health or
environmental crises.
• The complexity of the Planet A jellyfish has a
unique anatomy and shape that is difficult to
understand. It is a metaphor for the complexity of
nature and the global challenges that man faces
today, such as the loss of biodiversity or the
management of resources.
• The connection with Technology A jellyfish with its
tentacles that spread out like cables, represents our
growing dependency on digital connectivity in today’s
society.
• The fluidity of Identities and Relationships A
jellyfish may represent the fluidity and the mutability
of identities in the modern age. Human interactions
can be complex and at times ambiguous, just like a
jellyfish’s wavy shape. 
• The necessity to Adapt A jellyfish is a creature able
to adapt that survives in a variety of marine
environments and this is a symbol of the necessity to
adapt to changes in rapid evolution, on both a
collective and individual level.

THE JELLYFISH SYMBOL IN COSMETICS: THE FOUR
STATES OF WATER  
The life cycle of the jellyfish undergoes changes similar
to the transformation of water into its different
physical states. This includes a solid stage (polyp),
liquid/gel (medusa), gaseous (dispersion of the
egg/spermatozoid) and water vapour in the
atmosphere. This connection, between the jellyfish
archetype and the states of water (solid, liquid/gel,
gas, water vapour), is the insight that this applicative
laboratory has analysed. This has been interpreted
into trend formulations in a palette whose incredible
depth merges with artificial tones that respond to the
emerging desires of consumers.

Discover the formulations at stand 344!
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